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1 MBAI301C Advanced Human Values and 
Professional Ethics 60 20 20 0 0 4 0 0 4 100

2 MMM302 Media Planning 60 20 20 0 0 4 0 0 4 100

3 MBAIEM307 Advertising Management 60 20 20 0 0 4 0 0 4 100

4 MMM303 New Media and Digital Marketing 60 20 20 0 0 4 0 0 4 100

5 MMM304 Media Production 60 20 20 0 0 4 0 0 4 100

6 MMM305  Entrepreneurship 60 20 20 0 0 4 0 0 4 100

7 MMM307 Summer Internship Project 0 0 0 50 0 0 0 0 2 50

8 MMM308 Comprehensive Viva 0 0 0 50 0 0 0 0 2 50

360 120 120 100 0 24 0 0 28 700

 *Teacher Assessment shall be based following components: Quiz/Assignment/Project/Participation in Class, given that no component shall exceed more than 10 marks.
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